Evolving Strategies
for the Management
of Multiple Myeloma:
A Managed Care

Perspective

This supplement to

The American Jowrnal of
Managed Care summarizes
proceedings from a roundtable
meeting that was conducted
to discuss the perspectives of
the faculty on several topics
related to the management
of multiple myeloma,
including advances in
treatment, areas of unmet
need, future directions for
oncology management,

and the potential impact of
newer payment and practice
models. These topics were
discussed in the context

of the payer audience.
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